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Cultural aspects of international business 

International Business 
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International business 

1. Conception of culture 
2. Elements of culture 
• Verbal Language 
• Body language 
• Religion 
• Walues and customs  
• Symbols 
3. International business 
• Conception and areas of international business 
4. International business orientations  
5. Main cultural orientations  
6. Cultural environment of marketing 
7. Cultural environment of management 
• Different management styles 
8. Cultural environment of negotiations 
 

interactive lecture, the use of audiovisual techniques 

The module will allow students to develop their understanding of cultural aspects of international business. Students will find out about main cultural 
orientations, different negotiation styles, management styles, etc. After completing the module students should achieve competence to work within 
international business environment. 

Students should  pass the test at the end of the semester 
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