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Principles of economics 

1. World economy.  
2. International institutions and their role. 
2. Economics and socioeconomic forces of international business. 
3. Political forces of international business. 
4. Sociocultural forcesof internation business. 
5. Forms of internationalisation. 
6. Internationalization process of Polish firms. 
 

Case studies, discussion, research projects 

The module will allow students to develop their understanding of international business. Thanks to the course students will identify the crucial factors 
of international environment like financial systems, entry barriers and risk assessment which affect firms in their markets, acquisition of materials or 
labour supply in various parts of the world. 

Final multile test, attendance. 
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Students should also monitor current issues in international business by reading The Financial Times and The Economist 


